
BIOFILMS & HOME CARE

Household Homecare 

rapid growth due to:

powder
detergents

Global $11.1bn
UK £286m manual

dishwashing
Global $9.6bn

UK £245m

fabric
conditioners
Global $13.8bn

UK £354m

air fresheners
Global $13.3bn

UK £340m

liquid
detergents

Global $26.1bn
UK £667m detergent

tablets
Global $9.6bn

UK £245m

laundry aids
Global $14.9bn

UK £381m

automatic 
dishwashing

Global $14.9bn
UK £381m

home insecticides
Global $4.8bn

UK £122m

surface care
Global $24.5bn

UK £626m

polishes
Global $3.7bn

UK £95m

toilet care
Global $10.1bn

UK £259m

• Detergents & 
  surfactants

• Water softeners
• Bleaches & enzymes 

• Polymers (fillers)

• Foaming agents
• Colour & fluorescence 

  additives
• Fragrances

• Antibacterials & 
  preservatives

with a growth of 5% per year

In 2019, the global

household cleaning product market 
$212bnreached

• Consumer shift towards natural and 
  clean-labelled, eco-friendly products (away 

  from perceptions of harsh chemicals)
• Reduction in non-biodegradable 

  waste, particularly plastics  
• Less time on domestic housework

• More time on leisure activities
• Rising incomes

 

technology of product formulations



BIOFILMS & HOME CARE

Antimicrobial Textiles 

with a growth of 5.4% per year

ANTIMICROBIAL TEXTILES
are specialist textiles with an

ANTIMICROBIAL compound. 
This compound helps resist 

contamination from bacteria, 
viruses, protozoans and 
fungi and control odours.

They are frequently used for applications in:

Medical beddingmedical 
& military 
uniforms

curtains
sportswear

outdoor 
clothingshoes upholstery

$$

Key drivers behind market growth in Asia Pacific (region with highest growth rate):

the global textiles market 
$9.5bnreached in 2019  the market is 

in the uk

£250m

• Prevention of hospital acquired
infections growing per capita incomes

• Rising population

• Increased health awareness


