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Welcome

Welcome to our Brand Guidelines.

This document introduces the NBIC brand logo and outlines
guidelines on how it should be applied by team members and
external users. It also advises on how elements can be recreated
consistently using the brand identity and supporting elements.

Please be aware that this guide is an evolving document. It will

be regularly updated with additions from the Communications
Team and will be expanded as the brand evolves - as soon as they
become available. It will also reflect key feedback from its users.

If you need further guidance, please see the contact details at the
end of this guide.

Thank you.
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Logotype Master Brand

One of the cornerstones of a strong brand
identity is the logo. We want everyone
who engages with NBIC to recognise the
business, know who we are and connect
with our values.

With this in mind, it is vital that we always use our logotype in a
consistent manner and adopt behaviours that support it.

In the following pages we refer to the NBIC logo as the logotype.
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1.1 Logotype Master Brand (Portrait Orientation)

This is the NBIC
logotype in the portrait
orientation and is

used in the primary
colour against a white
background.

These guidelines have been
developed to offer guidance
and support for working with
the identity for NBIC.

Our brand informs the way
our services communicate and
engage with our audience.

Consistent and correct use of
our identity is essential across

National Biofilms

The portrait orientation of the

logo can be used where best .

appropriate to fit the space. n n Ova tl O n e nt re
When using the logo for large

format and print use the .eps

file type should be applied.

For digitial use, such as on the

website, the .jpeg or .png file
type should be used.

biofilms.ac.uk
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1.2

Approved Logo Colour Variants

The following NBIC logo colour
options have been approved.
The master logo must not
appear in any other colour
variation or format to those
shown here.

biofilms.ac.uk

O

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

O

National Biofilms
Innovation Centre
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1.3 Logotype Master Brand (Landscape Orientation)

This is the NBIC
logotype in the
landscape orientation
and is used in the
primary colour against a
white background.

These guidelines have been ‘
developed to offer guidance

and support for working with
the identity for NBIC.

National Biofilms
Innovation Centre

Our brand informs the way
our services communicate and
engage with our audience.

Consistent and correct use of
our identity is essential across
all communications.

The landscape orientation of
the logo can be used where
best appropriate to fit the
space.

When using the logo for large
format and print use the .eps
file type should be applied.
For digitial use, such as on the
website, the .jpeg or .png file
type should be used.

biofilms.ac.uk
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1.4 Approved Logo Colour Variants

The following NBIC logo colour
options have been approved.
The master logo must not
appear in any other colour
variation or format to those
shown here.

National Biofilms National Biofilms
Innovation Centre Innovation Centre

National Biofilms National Biofilms
Innovation Centre Innovation Centre

biofilms.ac.uk
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1.5 Logo Icon and Approved Colour Variations

This is the NBIC logo

icon. ®
The following NBIC logo icon

colour options have been

approved. The logo icons must

not appear in any other colour

variation or format to those

shown here.

The icon logo can be used in
instances where the master
logo has already previously
appeared to instil brand
recognition.

The icon logo can also be used
for very small areas such as
website favicons and social
media profiles.

biofilms.ac.uk
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1.6 Exclusion Zones, Optimum and Minimum Size

The NBIC brand must be Optimum size
communicated through
consistent implementation.

This is paramount to
continuing to build and protect . ‘

the NBIC brand. XNaUOnal BlOﬁlmS

The exclusion zone is the |ﬂﬂOV8UOﬂ Ceﬂtre

same height of the letter ‘N’

in the logotype, as featured
here. These exclusion zones X
must be adhered to at all

times. It is imperative that any b ide cm e 4 XN aU O n a | B | Oﬁ | m S
75mm wide -
elements do not encroach | n ﬂOVEiU O n Ce ntre

upon these areas, which would
compromise the presence and
clarity of the brand.

R Rt 55mm wide ----------- 4
In addition, to protect the
legibility of the logotype, it
must not be used on printed Minimum size - landscape orientation Minimum size - vertical orientation

or digital media smaller than
40mm wide for the landscape
orientation and 30mm wide for
the vertical orientation. ® (U

~National Biofilms
Innovation Centre

* National Biofilms

oo 40mm wide  ---+ -
Innovation Centre

F---- 30mm  ---
wide

biofilms.ac.uk
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1.7

Alignment with Partner Logos

There will be instances when

the logotype will need to align
with partner logos. This is can
be done centrally or vertically.

The exclusion zone is the same
height of the letter ‘N’ in the
logotype, as featured here.
The exclusion zone must be
applied on every side.

The logotype must always be
placed to the left when aligned
with partner logos when
featured on NBIC literature.

biofilms.ac.uk

XL .b

National Biofilms
Innovation Centre

[I—
2X

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

d
Southampton ﬁ?#satitrag

[I—
2X

Science ¢ Health « Food « Innovation

®
National Biofilms
Innovation Centre

(U
X b National Biofilms
Innovation Centre
2X N
- UNIVERSITY OF
 Southampton
2X

ﬁQuadram
Institute

Science 4 Health « Food ¢ Innovation
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1.7 Alignment with Partner Logos

There will be instances when

the logotype will need to align
with partner logos. This is can
be done centrally or vertically.

The exclusion zone is the same
height of the letter ‘N’ in the
logotype, as featured here.
The exclusion zone must be
applied on every side.

The logotype must always be
placed to the left when aligned
with partner logos when
featured on NBIC literature.

biofilms.ac.uk

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

2X

2X

O

x | National Biofilms
Innovation Centre

ﬁQuadram
Institute
Science 4 Health« Food « Innovation

UNIVERSITY OF

Southampton

D G

x | National Biofilms
Innovation Centre

Quadram
nstitute

Sciences Healtha
Food « Innovation
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1.8

Priority Alignment with Partner Logos

There will be instances when
the logotype will need to align
with partner logos.

If the NBIC logotype is required
to have priority over partner
logos, it is preferred that the
partner logos are displayed in
greyscale to create a consistent
appearance. As a result, this
gives a precedence to the NBIC
logo.

The exclusion zone is the same
height of the letter ‘N’ in the
logotype, as featured here.
The exclusion zone must be
applied on every side.

biofilms.ac.uk

National Biofilms
Innovation Centre

UNIVERSITY OF

Quadram Hartree Centre
SOthhampton Inst]tute % Science & Technology Facilities Cauncil

Science « Health 4 Food « Innovation
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1.9

Logotype Misuse

The logo must not be distorted
or rotated in any way. The
colour palette must not be
altered and the background
choice must always be
carefully considered.

@ PLEASE DO NOT
1. Skew or warp

2. Distort either horizontally
or vertically

3. Rotate in any way - always
use the logotype horizontally

4. Alter the colours in any way

5. Place on a cluttered
photographic background

6. Apply a drop shadow
7. Add an underline

8. Apply an outline

biofilms.ac.uk

Natio
INnNnova

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre

National Biofilms
Innovation Centre
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1.10

Positioning of the Logotype

On printed items such as
brochure covers and exhibition
material, it is preferable that
the NBIC logo is placed top left
of the piece.

If this is not achievable, it can
be placed using one of the
examples featured here - a
standard ‘A’ size printed size
and a square composition.

The logo must never be placed
centrally within the working
space.

biofilms.ac.uk
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Typography

Typography plays an important role
in building a strong and consistent
brand.

Used properly, type unifies the look of all our
communications. This section features primary and
secondary typefaces; their variations and their rules and
guidance for usage.

16
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2.7 Primary Typefaces

'tl'herfeare';wogroups|c|)ff ) OPEN SANS |_|G|—|T

NBIC brand communications To download Open
typefaces. abcdefghijklmnopgurstuvwxyz fonts.google.com/
The NBIC primary typeface is 1 234567890|@£$%/\&*()_+ []/I\,/ specimen/Open+Sans

Open Sans. This can be used
for headlines, subheadings,

body copy, captions and call
to actions.

OPEN SANS REGULAR

A a ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
1234567890!@£$%N&*()_+[1;'\,./

OPEN SANS SEMIBOLD
| Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
DIERENT FONTCOPAES oL ABCDEFGHIJKLMNOPQURSTUVWXYZ
DienewT Rt o ususe 1234567890!@£$%N&*()_+[1;'\,./

IF YOU REQUIRE ASSISTANCE.

biofilms.ac.uk
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There are two groups of
typefaces for use on all of the
NBIC brand communications
- the primary and secondary
typefaces.

The NBIC primary typeface is
Open Sans. This can be used
for headlines, subheadings,
body copy, captions and call
to actions.

PLEASE NOTE: THERE ARE LOTS OF
DIFFERENT FONT COMPANIES PRODUCING
VARIATIONS OF TYPEFACES. THESE MAY
HAVE THE SAME NAME BUT LOOK VERY
DIFFERENT. PLEASE CONTACT US USING
THE DETAILS AT THE BACK OF THIS GUIDE
IF YOU REQUIRE ASSISTANCE.

biofilms.ac.uk

2.0
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Primary Typefaces

Aa
Aa

OPEN SANS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqurstuvwxyz
1234567890!@£$%N&*()_+[1:'\,./

OPEN SANS EXTRABOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz
1234567890!@£$%A&*()_+[1;'\,./

18
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The NBIC secondary typeface
is Trebuchet. Trebuchet is

an easy-to-read typeface
that is readily available on all
computer formats as a
default font.

The Trebuchet family of fonts
can only be used in literature
when the Open Sans font
family is unavailable.

PLEASE NOTE: THERE ARE LOTS OF
DIFFERENT FONT COMPANIES PRODUCING
VARIATIONS OF TYPEFACES. THESE MAY
HAVE THE SAME NAME BUT LOOK VERY
DIFFERENT. PLEASE CONTACT US USING
THE DETAILS AT THE BACK OF THIS GUIDE
IF YOU REQUIRE ASSISTANCE.

biofilms.ac.uk

2.0
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Secondary Typefaces

Aa
Aa

Trebuchet Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
1234567890!@£5%"&*()_+[1;’\,./

Trebuchet Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
1234567890!@£5%"&*()_+[1;’\,./

19
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Colour Palettes

This section illustrates the NBIC primary and
secondary colour palettes and their guidelines
for usage.

Please note that colours will vary on different screens, projectors and printed

materials. This is due to the quality and configuration of screens and printers,

and their ability to accurately reproduce the exact colour. Variations are not
caused by the colour specifications.

Please contact us if any assistance is required.

20
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3.1

Primary Colour Palette

There are five

primary colours

for NBIC which are used on all
communications.

To support the primary colour
palette, gradients may be
used and it is proposed these
are limited as shown here,

to provide a strong structure
across the colour application.

biofilms.ac.uk

NBIC Deep

(-
3
-
-
©
=
=
M
Z

NBIC Shallows

NBIC Pool

NBIC Fog Dark

RGB RGB RGB RGB RGB RGB
R-4 G-68 B-78 R-0 G-130 B-143 R-48 G-162 B-167 R-85 G-189 B-188 R-154 G-169 B-167 R-105 G-117 B-105
CMYK CMYK CMYK CMYK CMYK CMYK

C-93 M-53 Y-49 K-46

C-83 M-27 Y-38 K-11

C-74 M-14 Y-36 K-1

C-64 M-0 Y-31 K-0

C-41 M-22 Y-29 K-10

C-41 M-22 Y-29 K48

HEX
#04444e

HEX
#00828f

HEX
#30a2a7

HEX
#55bdbc

HEX
#9aa9a7

HEX
#697573
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3.2 Secondary Colour Palette

A secondary colour palette is
available to supplement the
primary colours.

These are to be used ina
minimal way to add a pop of
colour to a piece of branding.

The secondary colour palette
can be used for the brand
elements as shown in section
5.0 of this document.

These colours should not be
used as solid background
colours orin large areas.

NBIC Lavender

C
O
gt
O
)
=
an
Z

NBIC Rose
NBIC Peach
NBIC Lemon

RGB RGB RGB RGB RGB

R-140 G- 205 B-230 R-189 G-174 B-212 R- 234 G-173 B-204 R-244 G-193 B-159 R-249 G-242 B-167
CMYK CMYK CMYK CMYK CMYK

C-48 M-3 Y-8 K-0 C-30 M-34 Y-1 K-0 C-6 M-42 Y-2 K-0 C-3 M-30 Y-39 K-0 C-5 M-0 Y-45 K-0
HEX HEX HEX HEX HEX

#8ccdeb #bdaed4 #eaadcc #f4c19f #f9f2a7

biofilms.ac.uk
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Brand Elements

Brand elements contribute to the
identity and brand recognition of
NBIC.

Brand elements contribute to the identity and brand
recognition of NBIC, providing peripheral material that

carries themes across a wide range of different mediums.

They become synonymous with the logo, with their
presence adding to the suite in subtle ways, ensuring the
brand is always well represented.

23
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4.1

Brand Elements

Brand elements are used to
enhance the brand identity.

The brand elements can
feature gradients of the
primary or secondary colour
palettes, displaying them
throughout the suite of
designs.

By using them in subdued
ways that aren't at the front
and centre of all pieces, they
work to familiarise audiences
with the wider palette. They
are flexible by nature, and can
also be used in white.

biofilms.ac.uk
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The NBIC brand must be
communicated through
consistent implementation.
This is paramount to
continuing to build and protect
the NBIC brand.

These exclusion zones must
be adhered to at all times.

It is imperative that any
elements do not encroach
upon these areas, which would
compromise the presence and
clarity of

the brand.

This example element displays
a 40px exclusion zone based
on a graphic size of 585px

x 300px. The exclusion

zone must be increased or
decreased proportionally to
the size of the graphic being
used.

biofilms.ac.uk

4.0
Brand Elements

Brand Elements Exclusion Zones

25



NBIC
Brand Guidelines

4.0
Brand Elements

26

4.2

Brand Elements Exclusion Zones

The NBIC brand must be
communicated through
consistent implementation.
This is paramount to
continuing to build and protect
the NBIC brand.

These exclusion zones must
be adhered to at all times. It

is imperative that any other
elements do not encroach
upon these areas, which would
compromise the presence and
clarity of the brand.

These example elements
display a 20px exclusion zone
based on their displayed
graphic size. The exclusion
zone must be increased or
decreased proportionally to
the size of the graphic being
used.

biofilms.ac.uk
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The brand elements must not
be distorted in any way. The
colour palette must not be
altered and the background
choice must always be carefully
considered.

@ PLEASE DO NOT
1. Skew or warp

2. Distort either horizontally
or vertically

3. Alter the colours in any way

4. Place on a cluttered
photographic background

5. Apply a drop shadow
6. Apply an outline

biofilms.ac.uk

4.0
Brand Elements

Brand Elements Misuse

27
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4.4 Positioning of the Brand Elements

When using the brand
elements it is required that
the graphics are positioned
to bleed off the edge of the
working space to create a
dynamic composition.

The brand elements must
never be placed centrally
within the working space.

If using multiple brand
elements, the graphics must
never overlap one another,
unless the opacity of one of the
elements is 25% or below.

As demonstrated above, it is
required that the edges of the
brand elements bleed off the
artwork area.

biofilms.ac.uk
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Brand Application

Samples of brand application are shown in this
section. This consists of marketing material
that has been produced to date.

- Business Cards
- A5 Flyer

- Annual Report

- Scientific Poster

- Powerpoint

29
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5.1

Business Cards

The NBIC Business Card
(85 x 55mm) layout is
displayed here.

To be printed with soft-touch
laminate applied to both sides.

biofilms.ac.uk

5mm

Logo to be
30mm x 23mm

Name to be Open Sans
light, 12pt in NBIC Deep ———

Job title to be Open
Sans regular, 7pt (150pt
tracking) in NBIC Shallows

Body copy to be Open Sans
Light/Regular, 7.5pt in NBIC
Deep with auto leading

Web address to be Open
Sans regular, 8ptin NBIC
Shallows

85mm

National Biofilms
Innovation Centre

Razwana Quadir BA MA Cantab. ACIM
COMMUNICATIONS MANAGER

T 02380594 446
E r.quadir@soton.ac.uk / rquadir@biofilms.ac.uk

National Biofilms Innovation Centre
Building 85, Institute of Life Sciences,
University Road, Southampton SO17 1BJ

BASED AT University of Southampton, SO17 1B/

biofilms.ac.uk

55mm

Qualifications to be Open
Sans regular, 6pt (50pt
tracking) in NBIC Deep

Brand Element in
Lavender/Cotton to be
45mm x 45mm
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A5 Flyer

The NBIC A5 Flyer (148 x
210mm) layout is displayed

here.

Print Specifications:
+ 170gsm silk art paper printed
full process colour both sides

biofilms.ac.uk

Logo to be
36.5mm x 11Tmm

Body copy to
be Open Sans
regular, 7pt text
on 9pt leading
in FOG Grey.

Background
to be 14% ——
FOG Grey.

Cross Heading
to be Open Sans
Semibold Caps,
7pt text on 9pt
leading in NBIC
Mariner.

Header vignette to be
NBIC Pool to NBIC Shallows
(Left to right)

Intro text to be Open Sans
semi-bold and regular, 7pt text
on 9pt leading in white.

NBIC brings together a hub of >100 businesses and world-leading experts

National Biofilms
Innovation Centre

in biofilm research to accelerate the commercial development of new
solutions, products and services. NBIC catalyses collaboration between

companies, engineers, scientists and clinicians to develop new innovative
technologies that prevent, detect, manage and engineer biofilms in

biofilms.ac.uk

RESEARCH EXPERTISE AND TEAM
Biofilms have a tremendous impact on a $4 trillion
global industrial base operating across many sectors:

 They contribute to 65% of all infections, and are
foments of AMR. Biofilm-associated AMR causes an
estimated US $94B direct healthcare costs and 0.5M
deaths per annum’;

- Corrosion costs 2-3% of GDP in developed countries?, a
significant proportion of which is biofilm-associated;

- Biofouling of ship hulls, marine structures, piping, heat
exchangers, fltration units cost tens of billions annually;

+ Harnessing biofilms also offers economic potential e.g
the market for the microbially enhanced recovery of oil
from oil reservoirs is estimated to be >$1B by 2025;

- Clean and sustainable drinking water and food
security are dependent on the activities of microbial
communities within biofilms.

NBIC is a partnership of 40+ leading academic

OPPORTUNITIES AND APPLICATIONS

+ Translation of new discoveries in biofilm science
provide opportunities for company growth by
transforming industry capability;

« The exploratory and testing power of NBIC across
arange of scales, from laboratory to full scale
engineered systems, provide exciting opportunities
to develop new technologies and products to detect,
engineer and harness biofilms.

NBIC has an unrivalled ability to work with companies to
test solutions & products across these application areas:

One-Health and FMCG e.g. catheter technology,
respiratory, wounds, AMR, orthopaedic, oral healthcare,
personal care and homecare, medical device
technology, nutrition, veterinary medicine, human and
animal microbiome. Demonstrated NIHR clinical biofilm
translational capacity and infrastructure.

Marine and Maritime, Oil and Gas e.g. fouling and
corrosion, Sensor technology, Marine Biotech, Algal
Biofuels. Access to research and testing facilties at the
National Oceanography Centre in Southampton and
Plymouth Marine Labs.

Food and Soil e.g. contamination in poultry, farming,
aquaculture and the food industry, from farm to
consumer. Strengthened by the partnership with the
new £75M BBSRC Quadram Institute Norwich.

industrial, personal, household and clinical environments.

institutions in the UK with an extended network
of multidisciplinary researchers at the forefront of
biofilm science. We have expertise in all aspects of
biofilm research and management, from basic biofilm
physiology & function, to nanoscale surface engineering.

 Executive Team: Co-Directors of NBIC from the 4 core
lead universities: Prof Jeremy Webb (Southampton),
Prof Miguel Caméra (Nottingham), Prof Rasmita Raval
(Liverpool), and Prof Cait MacPhee (Edinburgh); CEO:
Mark Richardson; Operations Director: Jo Slater-Jefferies.

* There are 41 UK Universities/Institutions in biofilm
research who have formally joined NBIC. We also
have links with Diamond Synchrotron and the Hartree
Centre (High Performance Computing). This list
continues to grow.

* Global Connections: We have long-established
partnerships with the leading biofilm centres
internationally - SCELSE Singapore, Singapore National
Biofilm Consortium, CBE Montana, and the Costerton
Biofilm Centre (Copenhagen), and strong links to
international researcher and industry networks.

Built Environment e.g. water systems and technology,
hospital and industrial, decontamination and infection
control

Integrated Biorefineries e.g. harnessing biofilms to
convert waste into useful products, fuels, power, heat,
and value-added chemicals from biomass.

STRENGTHENING INDUSTRY CAPABILITY

NBIC's mission is to catalyse company growth through
the exploitation of world-leading biofilm research. In
collaboration with businesses, it will offer a range of
academic and professional support to strengthen
industry capability,

its skills base and

technological

and business

potential:

Graphics file
produced to be
placed here

210mm

NBIC VALUE PROPOSITION

Benefits for the UK biofilm research community
and industry needs-led partnership with academia

Building on our leading position in national and
international biofilm research in partnership with our
industrial members, NBIC delivers:

- Excellence in Science: a core team of biofilm
scientists and engineers as research and technology
translators leveraging >£40M of existing research
funding, £26M from BBSRC, Innovate UK and
the Hartree Centre, as well as university and
industry support. >15 NBIC-funded Postdoctoral
Interdisciplinary Research Fellows (IRFs) currently
focused on the NBIC scientific strategy and engaged
in cutting edge biofilms science;

+ A community of over 40 UK Research Universities/
Institutions and >100 companies engaged in biofilm
research, control and exploitation;

 Access to Proof of Concept (POC) calls aligned

with the NBIC strategy, available for academics
and companies to undertake initial exploration of
translational research topics. All with professional
of and assets;

- Cross-sectorial workshops and Scientific forums:
participation with NBIC associated companies and
academic community, providing the opportunity
to form links, define unmet needs and identify

PREVENT DETECT MANAGE

WORLD CLASS RESEARCH PLATFORMS

“omics anD. FUNCTION | | COMPLEX COMMUNITY.
INFORMATICS | | & ACTIVITY INTERACTIONS

PREDICTIVE | | NEXT GENERATION
MODELUNG | | IMAGING & SENSING

ENGINEERED INTERFACES

SECTORIAL CHALLENGES

IMPROVED HEALTH  SROWTH THROUGH BloTEck

'AND BIO-REFINERY 'AND BI0FOUE

ENABLING TECH PRODUL

148mm

ENGINEER

INTERFACIAL

possible collaborations or POC projects. Ability to
influence the NBIC strategy, funding calls and set
the agenda nationally via funders and regulators;

- Partnering: support in finding industry and

academic partners via our field-based Innovation
Consultants’ knowledge of our network;

« Access to NBIC grants: including the Flexible Travel

Mobility Awards and Public Engagement & Outreach
grant;

+ Access to facilities: facilities and equipment fit

for purpose to enable operational activities and
produce technology demonstrators, proven NIHR
clinical translation capability, all with access for
third parties;

p training: P skills

and CPD training for industrial researchers;

 Geared funding through the building of consortia

e.g. Innovate UK projects, Knowledge Transfer
Partnerships (KTPs), EU projects and access to
undergraduate/postgraduate projects;

+ Public Engagement and Outreach: an industry

outreach and engagement programme, to inform
research and innovation strategy, and raise
awareness with companies about the state of the art;

+ Market analysis: market analysis and market

development capability, to evaluate commercial
opportunities across a range of potential end-users.

NBIC's scientific strategy rests on four
key research themes: Prevent, Detect,
Manage and Engineer biofilm:

NBIC aim: 3

i) Bring together businesses and
researchers ensuri he next
generation of technologies are
developed;

ii) Provide the entrepreneurial
training and professional support
required to accelerate translation
and commercial developmen

il Build capacity and train future
leaders in biofilms (academi

lation with dedicated

Graphics file
produced to be
placed here

Background vignette to be
NBIC Deep to NBIC Mariner
(Bottom Left corner to
Upper Right corner)

Bulleted body
copy to be
Open Sans

regular, 7pt text
on 9pt leading
in White. Bullet
to be NBIC Pool.

Body copy to
be Open Sans
regular, 7pt text
on 9pt leading
in White.

References to
be Open Sans
regular, 5pt text
on 7pt leading
in White.
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5.3

A4 Annual Report - Covers

The NBIC A4 Annual Report
(210 x 297mm) layout is
displayed here.

Print Specifications:

* 4pp cover + 32pp text
+ Cover 300gsm silk

* Text 150gsm silk

* 4 colour process + overall
coat throughout

* Soft touch laminate to
outer cover

* Fold, gather, wire stitch
& trim

biofilms.ac.uk

Sign Off text to be Open
Sans light, 21pt text on
auto leading in White.

Sub Heading to be Open
Sans Regular, 10pt text on
auto leading in NBIC Pool.

Brand Element in
Rose/Lemon to be
210mm x 112mm

Background vignette to be
NBIC Pool to NBIC Shallows
(Left to right)

Thank You

#gBBSRC

For further inforn

Innovate UK

NBIC Icon
Logo

Reversed logo to be

|_ 77.5mm x 23.5mm —|

National Biofilms
Innovation Centre

Annual Report 2019

Background vignette to be
NBIC Mariner to NBIC Deep
(Bottom Left corner to
Upper Right corner)

Document Title to
be Open Sans light,
24pt text on auto
leading in White.

Sub Heading to
be Open Sans
Regular, 16pt text
on 21pt leading in
NBIC Pool.

Brand Element in
Rose/Lemon to be
210mm x 163mm
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The NBIC A4 Annual Report
(210 x 297mm) layout is
displayed here.

Print Specifications:

* 4pp cover + 32pp text
+ Cover 300gsm silk

« Text 150gsm silk

* 4 colour process + overall
coat throughout

* Soft touch laminate to
outer cover

* Fold, gather, wire stitch
& trim

biofilms.ac.uk

Brand Application

A4 Annual Report - Intro Spread

Full page image
which carries over to
the next page

Image of CEO

Foreword

The National Biofilms Innovation Centre (NBIC) is an
inclusive and open partnership of UK researchers

and companies working collaboratively on our goal of
harnessing the UK's academic and industrial strengths in
biofilm research to deliver economic and societal value to
the UK.

Heading text to be Open
Sans light, 21pt text on
auto leading in White.

Sub Heading to be Open NBIC ANNUAL RE
Sans Regular, 10pt text on
auto leading in NBIC Pool.

Foreword

PAGE 3

Section One - NBIC Vision and Achievements
PAGE 4

Section Two - Our Research and Training Strategy
PAGE 9

Section text to be Open

Sans Regular, 13pt text on i .. TN
. . . t = t t
15pt |ead|ng in Whlte. piCG\EOIHS nree - Industry an cademic Engagemen

Section Four - NBIC Team and Governance Structure
Page text to be Open Sans PAGE 24
Regular, 11pt text on 15pt

Section Five - POC Projects and Acknowledgements & A MARK RICH N, CEO, JULY 2

33

Foreword Title to be
Open Sans light, 24pt
text on auto leading in
NBIC Mariner.

Sub Heading to be Open
Sans Regular, 13pt text on
17pt leading in NBIC Pool.

Intro text to be Open Sans
Bold, 9pt text on 13.5pt
leading in Fog Dark.

Body text to be Open Sans
Regular, 9pt text on 13.5pt
leading in Fog Dark.

leading in White.

PAGE 28
Brand Element in
White/Pool to be

125mm x 245mm

|
Sign-off text to be Open
Sans Regular, 9pt text
on 13.5pt leading in
NBIC Shallows.
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5.3

A4 Annual Report - Sample Spread

The NBIC A4 Annual Report
(210 x 297mm) layout is
displayed here.

Print Specifications:

* 4pp cover + 32pp text
+ Cover 300gsm silk

* Text 150gsm silk

* 4 colour process + overall
coat throughout

* Soft touch laminate to
outer cover

* Fold, gather, wire stitch
& trim

Heading text to be Open
Sans light, 21pt text on
auto leading in White.

Sub Heading to be Open
Sans Regular, 10pt text on
auto leading in NBIC Pool.

Section text to be Open

Sans Regular, 13pt text on

15pt leading in White.

Page text to be Open Sans
Regular, 11pt text on 15pt

biofilms.ac.uk

leading in White.

Half page

! Background colour
Intro image

of NBIC Deep

Headline text to be
Open Sans light,
24pt text on auto
leading in White.

Our Achievements

Sub Heading to be
Open Sans Regular,
13pt text on 17pt
leading in NBIC Pool.

MAY 2018, PARTNER MEETING &

JUNE 2018, FIRST PROOY OF CONCEPT
CALL LAUNCHED

Call o proects ol biofims unched i he UK -
‘open . members of the NBIC consortum and

- 4 ‘OCTOBER 2018, FUNDING OF 25 NEW PROJECTS &

Our Vision
RESEARCH, INNOVATE AND TRAIN

Timeline graphic
element
oo s s

s to create a fusion of
hips to deliver
xploit biofilms.

The National Biofilms Innovation Centre ex|
terdisciplinary re:
science and technc

APRIL 2019, ECOND NBIC WORKSHOP ELD,
SECOND 7ROOF OF CONCEFT CALL LAUNCHED &

t

- from antimicrobia

together the
into innovative solutions.

NBIC's vision is to create a truly pioneering and national centre, by bringing together the
original four

Edinburgh) and

a partnership th earch Institutions (RIs), JUNE 2015, 3RO WAVE ACCESSION

support from a g
n

rs and entrepreneurs
vealth creation in the UK and beyond

Over 100 industry partners

LBrand EIementJ
in Mariner/Pool
to be 66mm x
108mm
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5.4

Scientific Poster

The NBIC Scientific Poster
(841 x 1189mm) layout is
displayed here.

Itis to be used as a
Template in PowerPoint for
ease-of-use for third parties.

biofilms.ac.uk

NBIC Reversed
out logo

National Biofilms
Innovation Centre

Sub Heading to be Open
Sans Regular, 50pt text on
auto leading in NBIC Pool.

Body text to be Open
Sans light, 40pt text on
auto leading in White.

Lorem ipsum dolor sit amet, co
magna aliqua. Ut enim ad minim venial

Acknowedgements
text to be Open Sans
regular, 40pt text on
auto leading in White.

Acknowledgements go right here

Background vignette
to be NBIC Mariner
to NBIC Deep

Brand Element

in Rose/Lemon
to be 310mm x_‘
r 115mm Headline text to be
Open Sans regular,
80pt text on auto
leading in NBIC Pool.

Sub Heading to be Open
Sans Regular, 40pt text on
auto leading in white.

mpor incididunt ut lal
boris nisi ut aliquip

|
Area for scientific image
492mm x 293mm

Image caption to be Open
Sans Italic, 30pt text on
auto leading in white.

Sub Heading on colour block to
be Open Sans Regular, 50pt text
on auto leading in White.

THIS IS HOW A TITLE WOULD LOOK

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation ullamco
faboris nisi ut aliquip ex ea commaodo consequat. Body text on colour block to be
Open Sans Regular, 40pt text on

auto leading in White.

 Lorem ipsum dolor sit amet
« Lorem ipsum dolor sit amet

« Lorem ipsum dolor sit amet

Background colour
area NBIC Pool
490mm x 252mm

r adipiscing el ididunt u t dolore
s exerc nisi ut aliquip ex ea commodo

Space for additional logo/s 1

Area for additional logos
243mm x 78mm
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5.5

Powerpoint Template

The NBIC Powerpoint
Template layout is
displayed here.

It is to be set up using the
widescreen (16:9) page size.

biofilms.ac.uk

Background vignette
to be NBIC Mariner
to NBIC Deep

NBIC Reversed out logo,
size of 24mm x 7.8mm

Presentation Title to be Open
Sans Regular, 26pt text on

auto leading in White. National Biofilms

Innovation Centre

Subhead text to be Open
Sans Regular, 17pt text on
auto leading in NBIC Pool.

Title of the presentation goes right here

04.11.2019

Date of Presentation text to be
Open Sans Regular, 20pt text on

auto leading in White. Brand Element

in Rose/Lemon
to be 134mm x
Twitter Address text to be Open 274mm
Sans Regular, 10.5pt text on auto

leading in White. Text to be Open Sans
Regular, 9pt text on auto

leading in White.

Web Address text to be Open Sans Regular,
12.5pt text on auto leading in White.

Title to be Open Sans Regular, 26pt

text on auto leading in White. Background vignette

to be NBIC Mariner

Agenda (This is a dividing slide)

THE SUBHEADING WOULD GO RIGHT HERE

to NBIC Pool
Subhead text to be Open Sans Regular, PART ONE: Our highlights
17pt text on auto leading in NBIC Deep.
PART TWO: In more detail
o Our scientific cross-cutting themes
o Industry interaction - Fourth State Medicine (4SM)
o Data Management Plan and The Hartree Centre
PART THREE: F d pl. \
Body text to be Open Sans Regular, Reseafxar [PEIE : i Brand Element
16pt text on auto leading in White. Innovation G ¥ in Pool/White
> Entrepreneurialism and training to be 119mm x

122mm

Presentation footer text to be Open
Sans Regular, 10pt text on auto —— IR EE R ERRTEH
leading in White.
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Powerpoint Template (cont.)

The NBIC Powerpoint
Template layout is
displayed here.

It is to be set up using the
widescreen (16:9) page size.

A template slide is available
for text only content.

A dividing slide has been
designed to partition
content. The dividing slide
should only appear with a
NBIC Mariner background.

A generic text content slide
has been developed to
provide a consistent look
to the presentation. This
content slide should be
used as the main choice for
text content slides.

Layouts are to be chosen
based on which would be
most appropriate for the
user's content.

biofilms.ac.uk

Title to be Open Sans

Regular, 26pt text on auto

leading in White.

Dividing slide title here

Subhead text to be Open Sans
Regular, 17pt text on auto
leading in White.

Body text to be Open Sans
Regular, 16pt text on auto
leading in White.

Presentation footer text to be Open
Sans Regular, 10pt text on auto —— presentation e 16.08.19
leading in White.

Title to be Open Sans Regular, 26pt
text on auto leading in NBIC Pool.

Subhead text to be Open Sans Regular,
17pt text on auto leading in NBIC Deep.

Body text to be Open Sans Regular,
16pt text on auto leading in NBIC
Dark Fog.

Presentation footer text to be Open
Sans Regular, 10pt text on auto ——
leading in NBIC Fog.

Background to be
NBIC Mariner

SUB HEADING FOR DIVIDER SLIDE WILL GO HERE

Heading for slide will go here

SUB HEADING FOR SLIDE WILL GO HERE

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Ut porttitor lorem quis varius gravida.

Aliquam condimentum, dui posuere finibus hendrerit, ante
lacus aliquet neque, rutrum malesuada nunc augue vitae
turpis.

Sed malesuada arcu euismod libero accumsan consectetur.
Aliquam porttitor sem a dui maximus, et pellentesque risus
ultrices.

Aenean tempor, diam et semper fermentum, ante libero
bibendum enim, vitae rhoncus tortor nisi non massa.

@ Brand Element

in Pool/White
to be 119mm x
122mm

T

Brand Element
in Pool/White.

—
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5.5

Powerpoint Template (cont.)

The NBIC Powerpoint
Template layout is
displayed here.

It is to be set up using the

widescreen (16:9) page size.

A template slide is available
for the NBIC national
partnerships. This slide
includes an infographic
map that should not be
altered in appearance.

Partner logos can be added
to this slide, however if
logos are not required an
alternative, blank slide is
available.

When using imagery on
the slides, photos should
not overlap text, brand
elements elements, or
infographics.

biofilms.ac.uk

Title to be Open Sans Background to be
Regular, 26pt text on auto White
leading in NBIC Pool.

Heading for slide will go here
Subhead text to be Open Sans

Regular, 17pt text on auto
leading in NBIC Deep.

SUB HEADING FOR SLIDE WILL GO HERE

Recently joined:

Body textto be OpenSans —  Newcaste + Bath - umu
« Cardiff + Glasgow + St Andrews
Regular, 16pt text on auto otors et ey
leading in NBIC Dark Fog. + Warwick - NTU - James Hutton
nstitute
- MMU
Logos to be present in M MoNTANA S_(_:_E.L_SE

grayscale and aligned
horizontally and vertically for

an organised appearance.
COSTERTON - IS

Presentation footer text to be Open
Sans Regular, 10pt text on auto —— e e
leading in NBIC Fog.

Title to be Open Sans Regular, 26pt o 7
text on auto leading in NBIC Pool. A globally connected centre
WE ARE BUILDING AN INTERNATIONAL
[ COMMUNITY OF BIOFILM RESEARCHERS
Subhead text to be Open Sans Regular,

17pt text on auto Ieadlng in NBIC Deep. Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Ut porttitor lorem quis varius gravida. Aliquam
condimentum, dui posuere finibus hendrerit, ante
lacus aliquet neque, rutrum malesuada nunc augue

Body text to be Open Sans Regular, vitae turpis
16pt text on auto |eading in Aliquam condimentum, dui posuere finibus
hendrerit, ante lacus aliquet neque, rutrum
NBIC Dark FOg- malesuada nunc augue vitae turpis

If images are required to be
added to this slide, please ensure
the pictures do not overlap the
infographic. b NeiC | Presentation Tite

o

Brand Element
in Pool/White.

|

Map to be the core universities
version and presented in the
NBIC colour palette .

Infographic for the
partnerships to

be sized 16.7cm x
16.78cm.
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5.5

Powerpoint Template (cont.)

The NBIC Powerpoint
Template layout is
displayed here.

It is to be set up using the
widescreen (16:9) page size.

This is a dividing slide
that is not to be used

as a layout for anything
other than partitioning
the presentation into the
sections outlined on the
agenda slide.

An image slide is also
available in the master
template for use.

biofilms.ac.uk

Image aligned to the
left of the slide.Image
to be 19cm x 12cm.

Title to be Open Sans Regular, 26pt
text on auto leading in White.

Subhead text to be Open Sans Regular,
17pt text on auto leading in NBIC Deep.

Body text to be Open Sans Regular,
16pt text on auto leading in White.

Presentation footer text to be Open
Sans Regular, 10pt text on auto ——
leading in White.

Background to be
White

| —

w Brand Element

in Pool/White.

|

Part One:
Our Highlights

Our vision

SUPPORT
AND TR
SCIENTIFIC LEADERS

The National Biofilms Innovation Centre will create a fusion of
world-class interdisciplinary research and industry partnerships to
deliver breakthrough science and technologies to control and
exploit biofilms.

By combining our talent, we will grow the next generation of
research leaders and entrepreneurs delivering growth and wealth
creation to the UK and beyond.

NBIC  PresentationTile 16,0819

The dividing slide title
should match the titles
outlined on the agenda.
Title to be Open Sans Light,
44pt text on auto leading in
NBIC Deep.

Image slide to have
an image aligned to
the right of the slide.
Image to be 19.05cm
x 12.77cm.
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lconography

A series of iconography has been designed and
produced for use across all types of media.

The core of the illustrative style is outlines, within a circle to mirror other

elements of the NBIC branding. The icons are designed to be informative,

modern and easy-to-read in printed and digital formats.

40
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6.7 lcon Suite

The icons must be used
in accordance with the g\"\M,"l; 6]"!
captions which @ b‘v
3;2 featufred here for M

ge reference.

All future icon work which

is produced must use these PREVENT DETECT ENGINEER BIOFILMS
designs for style guide.
Please contact us for any
assistance if required. o o
L) O
) 0] 0] r«
(]
NATIONAL INTERNATIONAL NETWORKS CONNECT CAREERS
EVENTS NEWS DOWNLOAD FUNDING

biofilms.ac.uk
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#BiofilmAware

#BiofilmAware is an NBIC marketing and
awareness campaign. As a way to differentiate
this campaign from the core NBIC brand, a
seperate identity has been created.

With this in mind, it is vital that the Biofilm Aware logotype is used across
this campaign’'s marketing. The following guidelines have been established
to ensure that the Biofilm Aware brand is used where appropriate and in
a consistent manner.

42
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7.1

#BiofilmAware Logotype (Portrait Orientation)

This is the #BiofilmAware
logotype in the portrait
orientation and is

used in the primary
colour against a white
background.

These guidelines have been
developed to offer guidance
and support for working
with the identity for NBIC's
#BiofilmAware campaign.

Consistent and correct use of
this identity is essential across
all #BiofilmAware campaign
communications.

The portrait orientation of the
logo can be used where best
appropriate to fit the space.

When using the logo for large
format and print use the .eps
file type should be applied.
For digitial use, such as on the
website, the .jpeg or .png file
type should be used.

biofilms.ac.uk

National Biofilms
Innovation Centre

€3 BIOFILMAWARE
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7.

Approved Logo Colour Variants

The following #BiofilmAware
logo colour options have been
approved. The master logo
must not appear in any other
colour variation or format to
those shown here.

biofilms.ac.uk

O

National Biofilms
Innovation Centre

€3 BIOFILMAWARE

National Biofilms
Innovation Centre

€3 BIOFILMAWARE

National Biofilms
Innovation Centre

# BIOFILMAWARE

O

National Biofilms
Innovation Centre

€D BIOFILMAWARE
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7.

#BiofilmAware Logotype (Landscape Orientation)

This is the #BiofilmAware
logotype in the
landscape orientation
and is used in the
primary colour against a
white background.

These guidelines have been
developed to offer guidance
and support for working
with the identity for NBIC's
#BiofilmAware campaign.

Consistent and correct use of
this identity is essential across
all #BiofilmAware campaign
communications.

The landscape orientation of
the logo can be used where
best appropriate to fit the
space.

When using the logo for large
format and print use the .eps
file type should be applied.
For digitial use, such as on the
website, the .jpeg or .png file
type should be used.

biofilms.ac.uk

National Biofilms
Innovation Centre

€3 BIOFILMAWARE
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7.

Approved Logo Colour Variants

The following #BiofilmAware
logo colour options have been
approved. The master logo
must not appear in any other
colour variation or format to
those shown here.

biofilms.ac.uk

@ National Biofilms

Innovation Centre
€3 BIOFILMAWARE

® National Biofilms
Innovation Centre

€3 BIOFILMAWARE

National Biofilms
Innovation Centre

) BIOFILMAWARE

J National Biofilms
Innovation Centre

€D BIOFILMAWARE
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7.

#BiofilmAware Logo Icon and Approved Colour Variations

This is the #BiofilmAware
logo icon.

The following logo icon colour
options have been approved.
The logo icons must not
appear in any other colour
variation or format to those
shown here.

The icon logo can be used

in instances where the
#BiofilmAware master logo has
already previously appeared to
instil brand recognition.

The icon logo can also be used

for very small areas such as
social media use.

biofilms.ac.uk

€3 BIOFILMAWARE

€) BIOFILMAWARE

#) BIOFILMAWARE

€5 BIOFILMAWARE
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/.

Exclusion Zones, Optimum and Minimum Size

The #BiofilmAware brand
must be communicated
through consistent
implementation.

This is paramount to
continuing to build and
protect the NBIC brand.

The exclusion zone is the
same height of the letter ‘N’

in the logotype, as featured
here. These exclusion zones
must be adhered to at all
times. It is imperative that any
elements do not encroach
upon these areas, which would
compromise the presence and
clarity of the brand.

In addition, to protect the
legibility of the logotype, it
must not be used on printed
or digital media smaller than
40mm wide for the landscape
orientation and 30mm wide for
the vertical orientation.

biofilms.ac.uk

Optimum size

xNational Biofilms
Innovation Centre

€3 BIOFILMAWARE

LR 75mm wide -----oosiononoos 4 :
Innovation Centre
€3 BIOFILMAWARE
Fomeomnoees 55mm wide ----------- 4

Minimum size - landscape orientation Minimum size - vertical orientation
“National Biofilms
Innovation Centre O
, € BIOFILMAWARE
i | “National Biofilms
e 40mm wide  ---~ Innovation Centre

€ BIOFILMAWARE

xi

F---- 30mm  ---
wide
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7.2 #BiofiimAware Colour Palette

There are five primary colours
for NBIC which are used on all
communications.

To support the primary colour
palette, gradients may be
used and it is proposed these
are limited as shown here,

to provide a strong structure
across the colour application.

7
o
(0
)
q0)
| -
4
X
Ll
o))
o
LL
—
A
Z

NBIC Dark Lavender

NBIC Fog Dark
NBIC Lavender

RGB RGB RGB RGB RGB RGB

R-67 G-76 B-73 R-105 G-117 B-105 R- 154 G-133 B-190 R-189 G-174 B-212 R-154 G-169 B-167 R-194 G-201 B-201
CMYK CMYK CMYK CMYK CMYK CMYK

C-67 M-50 Y-54 K-49 C-41 M-22 Y-29 K-48 C-47 M-51 Y-0 K-0 C-30 M-34 Y-1 K-0 C-41 M-22 Y-29 K-10 C-25 M-13 Y-17 K-6
HEX HEX HEX HEX HEX HEX

#434c49 #697573 #9a85be #bdaed4 #9aa9a7 #c2c9c9

biofilms.ac.uk
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/7.3

#BiofilmAware Brand Elements

Brand elements are used to
enhance the brand identity.

The #BiofilmAware brand
elements can feature gradients
of the #BiofilmAware colour
palette.

By using the brand elements
in subdued ways that aren't

at the front and centre of all
pieces, they work to familiarise
audiences with the wider
palette. They are flexible by
nature, and can also be used
in white.

biofilms.ac.uk
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7.4

#BiofilmAware Campaign Guide

The #BiofilmAware Campaign
Guide (A4- 297mm x 210mm)
layout is displayed here.

biofilms.ac.uk

Brand Element in
Lavender/White to
be 103mm x 55mm

Logo to be
62mm x 20mm

Title to be Open Sans
light, 24pt in White

Sub-title to be Open Sans
regular, 13ptin NBIC
Lavender

Body copy to be Open Sans
regular, 9pt in white when
displayed on the NBIC Fog

Extra Dark background

National Biofilms
Innovation Centre
# BIOFILMAWARE

Welcome to
#BiofilmAware

WHAT IS #BIOFILMAWARE?

#BiofilmAware is the National Biofilms
Innovation Centre (NBIC)'s biofilm awareness
campaign.

Through a blend of content, events and
outreach activities #BiofilmAware works to raise
awareness of NBIC and its research, and the
societal and economic impact of biofilms.

A highlight of the campaign will be the
introduction of the UK's first #BiofilmWeek,
to be held in July 2021 to coincide with NBIC's
annual event.

15mm

GET INVOLVED

This guide will give you the information you need to
support NBIC in delivering the campaign. If you have

an idea for an activity or if you're interested in writing
something on a biofilm related topic close to your heart,
please contact NBIC's Communications Manager Natasha
Nater. Take a look at our blog page for some inspiration!

A range of digital resources are available on the NBIC
website via the #BiofilmAware Resources Hub - Visit
biofilms.ac.uk/biofilmaware to download and start
sharing! The hub will be updated throughout the
campaign with new and exciting content for you to share
on aregular basis.

Don't forget to use the hashtag #BiofilmAware to boost
awareness of the campaign and support NBIC in tracking
campaign activity.

OBJECTIVES

* To become the UK's recognized hub for
accessing biofilm expertise, capability, science
and innovation.

« To be influencers in the sector, educating the
UK on biofilms and how they can be harnessed
to tackle a number of global challenges.

* To create a scientific, commercial, societal and
environmental benefit.

- To be increasingly responsive to sectoral
changes and become leaders and influencers

+ To be pioneers in raising the public's
awareness of biofilms.

AUDIENCE

Students, ac:

Industry
Research universities
Members of the public

and
funding bodies

International centres

Body copy to be Open
Sans regular, 9pt in NBIC
Fog Dark when displayed
on a white background

Body copy to be Open Sans
regular, 9pt in white when
displayed on a dark image
background

15mm
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7.4

#BiofilmAware Campaign Guide

The #BiofilmAware Campaign
Guide document layout is
displayed here.

biofilms.ac.uk

Title to be Open Sans
regular, 13ptin NBIC
Lavender

CAMPAIGN MESSAGES

Raising awareness of NBIC and its research

* We exist to create a fusion of world class interdisciplinary research and
industry partnerships to deliver breakthrough science and technologies to
control and exploit biofilms.

Body copy to be Open Sans
regular, 9pt in NBIC Fog
Dark when displayed on a
white background

« As the UK's hub for accessing biofilm expertise, capability, science and
innovation, we connect biofilm specialists across the UK, and to provide a
mechanism for industrial partners to explore their unmet needs with our
researchers to achieve breakthrough innovation.

+ With our seminars, workshops and conferences, we aim to develop a shared
understanding of unmet needs and facilitate the creation of meaningful
innovations in the biofilms sector.

+ We support researchers to grow their expertise and provide entrepreneurial
training to help them better understand the commercial environment and
encourage the start-up of Micro and SME businesses.

Bullet points to be in
NBIC Lavender

+ We support development of technologies to prevent, detect, manage and
exploit biofilms through translational Proof of Concept (POC) funding to help
progress discoveries.

+ Connecting academic and industry partners to pair problem and solution,
opportunity and need, is one of the most valued parts of what we offer our
partners. Our Open Innovation platform allows for the seamless sharing of
opportunities and enables academic and industry partners to make direct
connections with each other in a fast and secure environment.

15mm

Raising awareness of the societal and economic impact of biofilms

+ Abiofilm is defined as an assembly of microbes, found either attached to a
surface or suspended as aggregates of cells, and that is embedded within a
slimy, polymer-based substance. Biofilms are central to our most important
global challenges - from antimicrobial resistance and food safety to water
security - and exert significant economic, social and environmental impact.

* Micro-organisms most commonly exist in nature as communities within
biofilms rather than as single free-floating organisms. Biofilms are all around
us, from the slime on rocks in streams (even in hot springs), to washing
machines, to our own bodies, for example the dental plaque on our teeth.

« Detrimental biofilms can impact human and animal health as a cause of
chronic antimicrobial-resistant infections, and exert economic costs to
industry as a cause of water and food contamination, energy loss, and
corrosion. However, there are also opportunities to exploit biofilms to
our benefit, for example to generate electricity and to clean polluted
environments.

+ Gaining a greater understanding of how to prevent, detect, manage and
engineer biofilms, as well as performing basic research to understand their
composition, presents benefits across a range of sectors.
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#BiofilmAware Social Media Templates (rectangle)

An example #BiofilmAware
Social Media Template
(rectangle) layout is displayed
here.

The rectangle templates
are 1000px x 650px and are
intended for use on social
media such as Twitter,
Facebook and LinkedIn.

A suite of social media
templates have been supplied
to NBIC, to ensure a consistent
and correct use.

biofilms.ac.uk

Logo to be
304px x 95px

Title to be Open Sans
light, 38pt in White

Body copy to be
Open Sans regular,
25pt in White

Website to be Open
Sans light, 19pt in
NBIC Lavender

® National Biofilms
Innovation Centre

# BIOFILMAWARE

Main fact or an
informative phrase

to be pasted here.

A bit less text than before
can go here if you need it.

BIOFILMS.AC.UK

Image to be
570px x 650px
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7.4

#BiofilmAware Social Media Templates (rectangle)

Displayed here are the
available layouts for the
#BiofilmAware Social Media
Templates (rectangle).

biofilms.ac.uk

National Biofilms
Innovation Centre
€ BIOFILMAWARE

Main fact or an
informative phrase
to be pasted here.

o National Biofilms
Innovation Centre

# BIOFILMAWARE

A guestion about
biofilms to be
pasted here?

A bit less text than before
can go here if you need it.

Explanatory text copy to
answer the question is to
be pasted here.

BIOFILMS.AC.UK BIOFILMS.AC.UK

National Biofilms
Innovation Centre
€ BIOFILMAWARE

® National Biofilms
[ | Innovation Centre

% BIOFILMAWARE

“Quote pasted in place
here. Lorem Ipsum utem
eritium facient ectumet
alicius nullorro qui
repudam invellut”

Main fact or an informative

phrase to be pasted here.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna.
Name of individual, job role.

BIOFILMS.AC.UK #BIOFILMAWARE B UK #BIOFILNM
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7.4

#BiofilmAware Social Media Templates (rectangle)

Displayed here are the
available layouts for the
#BiofilmAware Social Media
Templates (rectangle).

biofilms.ac.uk

® National Biofilms
Innovation Centre
# BIOFILMAWARE

“Quote pasted in place
here. Lorem Ipsum utem

eritium facient ectumet
alicius nullorro qui
repudam invellut”

Name of individual, job role.

BIOFILMS.AC.UK #BIOFILMAWARE

VAVE

€ BIOFILMAWARE

Main fact or an informative phrase to
be pasted here.

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua.

#BIOFIL

# BIOFILMAWARE

Main fact or an informative phrase to
be pasted here.

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore

#BIOFILMAWARE

Main fact to be
placed here as
an informative
statement

Explanatory subtext, to
go further in-depth on
the fact.

BIOFILN
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7.4

#BiofilmAware Social Media Templates (square)

An example #BiofilmAware
Social Media Template
(square) layout is displayed
here.

The square templates are
800px x 800px and are
intended for use on Instagram.

A suite of social media
templates have been supplied
to NBIC, to ensure a consistent
and correct use.

biofilms.ac.uk

Logo to be
322mm x 100mm

Title to be Open Sans
light, 38pt in White

Body copy to be Open Sans
regular, 25pt in white

Website and hashtag to be
Open Sans light, 19ptin
NBIC Lavender

50px

Brand Element in
Lavender/White to
be 800px x 355px
®  National Biofilms
M Innovation Centre

# BIOFILMAWARE

Main fact or an informative

phrase to be pasted here.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

BIOFILMS.AC.UK #BIOFILMAWARE

50px
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7.4

#BiofilmAware Social Media Templates (square)

Displayed here are the
available layouts for the
#BiofilmAware Social Media
Templates (square).

biofilms.ac.uk

®  National Biofilms
By, Innovation Centre

# BIOFILMAWARE

“Quote pasted in place here.
Lorem Ipsum utem eritium facient
ectumet alicius nullorro qui
repudam invellut utem”

Name of individual, job role.

#BIOFILMA

-

— O, ‘* ..iu -

W
A guestion about

%‘ §  biofilms to be

pasted here? Lo

Explanatory text copy to
answer the question is to
be pasted here.

BIOFILMS.AC.UK

Main fact or an informative phrase
to be pasted here.

A bit less text than before might go here if you need it.

BIOFILMS.AC

Main fact or a question about
biofilms to be pasted here.
Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

- % L
o NN /

# BIOFILMAWARE

Main fact or a question about
biofilms to be pasted here.
Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

#BIOFILMAWARE

.

Main fact or an informative phrase
to be pasted here.

A bit less text than before might go here if you need it.

BIOFILMS.AC.UK #BIOFILMAWARE
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Contact

For further information and assistance, please contact:

T 02380594729
E nbic@biofilms.ac.uk

National Biofilms Innovation Centre
Building 85, Institute of Life Sciences,
University Road, Southampton, SO17 1B

biofilms.ac.uk

58



NBIC . .
Brand Guidelines
v.2.0 - August 2020



